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Businesses in the
Perry Choice Neighborhood

Overview
Understanding the dynamics and nature of the businesses the Perry Choice Neighborhood (PCN) 
is essential to building a vibrant community and forging a transformative plan (Map 1).  Under-
standing the PCN business landscape is critical to formulating an neighborhood economic devel-
opment  strategy that will generate jobs and opportunities for the residents and that will provide 
insight into the type of infrastructure that is needed to support, grow and develop the existing 
businesses in the neighborhood and to attract new enterprises to the community.  For example, 
to connect residents to potential employment opportunities, one must have an adequate under-
standing of the types of businesses that exist within the community so that training programs can 
be developed that meet the labor needs of these industries. Likewise, in order to support, grow 
and develop it is necessary to know the types of neighborhood businesses and their relationship 
to priority regional clusters. 

This study identifies that both large and small businesses that are located in the Perry Choice 
Neighborhood and identifies those businesses that are connected to the major regional industrial 
clusters.  The  report is divided into four parts.  The first parts outlines the methods used to com-
pile the report, while the second part examines those businesses found in the Commodore Perry 
District.  The fourth part discusses the various categories of businesses found in the Perry Choice 
Neighborhood, while in the final part, the link between local businesses and the priority industrial 
clusters is discussed.
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Methods
The data for this report was analyzed using a Haines and Company list for all businesses in the Perry 
Choice Neighborhood (PCN) and Commodore Perry District (CPD).  In this database, a coding 
system is used to show the number of employees of each business.  This one letter code provides 
a range of the number of employees in which businesses employ.  Therefore, to determine the 
daytime employment population figures for businesses, we provide it in terms of a range and the 
mean.  It is understood the limitations of this range as it provides a very wide spectrum of potential 
employees, but it does give an accurate idea of the employment in the area. 

To examine how the businesses in the neighborhood fit into distinct industrial categories, the Stan-
dard Industrial Classification (SIC) system categories were used. SIC provides a basic code system 
that classifies all private and public organizations within the community into general categories 
and sub-categories. Sub-categories were used to assess the most prevalent “types” of businesses 
using written descriptions for each business as listed  in the Haynes database. 

Businesses in PCN were also examined in terms of where they fit into the Buffalo-Niagara region’s 
key industrial clusters. These clusters were identified by the regional economic development insti-
tution known as Buffalo Niagara Enterprise. Clusters are distinct from categories in that they incor-
porate a number of industries that work together and support one another, but do not necessarily 
operate in the same way or produce the same type of service or commodity. SIC code ranges 
do not adequately define or categorize industries by cluster. To overcome this obstacle, data was 
acquired from Buffalo Niagara Enterprise that demonstrated the specific business codes that fit 
into the Buffalo-Niagara region’s seven key industrial clusters.
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Businesses in the Commodore Perry District
There are 25 businesses in the Commodore Perry District (CPD).  The daytime population in the 
PCD ranges from 226-530 with a mean of 378.  The majority of these businesses are construction 
and manufacturing related businesses.  As seen in the table below, many of the businesses em-
ploy a small number of people with the exception of Mollenberg-Betz Inc. employing between 
100-249 people (about 45% of the employment in the neighborhood).  Cayuga Piping, Deck Bros 
Inc., and IBC Digital are the next largest, employing 20-49 each.  These four companies make up 
about 63% of all employment in CPD (Map 2).

Table 1: All Businesses in the Commodore Perry District
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Employment
The Perry Choice Neighborhood is home to 333 businesses. The daytime employment population 
in this neighborhood is between 3,252 and 7,362 with a mean of 5,307.  Seventy-seven percent 
of the businesses in the neighborhood are small businesses that employ fewer than 10 people. A 
large percentage of small businesses provides a great source for potential growth and may indi-
cate that a cohort of entrepreneurs operates within the neighborhood. The top nine employers 
identified in Table 2 make up only 2% of the neighborhood’s businesses but account for 37% of 
all employment and 44% of all for-profit employment. These nine businesses include business con-
sulting firms, services, manufacturing, and construction-related industries. Another 11% of neigh-
borhood employment comes from the eight elementary schools in the neighborhood. Figure 1 
illustrates the percentage of for-profit employment accounted for by the 9 largest businesses in 
the neighborhood (Map 2).

Table 2: Top Employers in terms of Number of Employees
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Figure 1. Graph demonstrating the percentage of business employment occupied by the top 9 
for-profit employers in Perry Choice Neighborhood.
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Businesses by Category
The 333 businesses in Perry Choice Neighborhood represent a broad range of different catego-
ries. The largest number falls within the Business and Personal Service Category, which includes 
wide range of for-profit entities that provide services to both neighborhood residents and other 
businesses within the region. Such services include beauty parlors and barber shops along with 
advertising, design, consulting, security, and machine repair services. Retail represents the second 
largest category of businesses which includes a number of convenience stores, restaurants, bars, 
grocery stores, vehicle service stations and dealers, hardware stores, along with various other 
shops that cater to the sale of goods.

Financial and real estate enterprises along with manufacturing, wholesalers, and contractors/
construction companies each make up a significant portion of the business population in Perry 
Choice Neighborhood. Figure 2 demonstrates the percentage of businesses in each SIC category.

Figure 2: Distribution of businesses by Standard Industrial Classification category, PCN.
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Most Prevalent Business Types
The following tables list the most prevalent business types in the neighborhood. The top ten most 
prevalent business types in the neighborhood include: Business Services, Grocery Stores, Child Day 
Care Services, Apartment Building Operators, Beauty/Barber Shops, Eating Places, Drinking Plac-
es, Miscellaneous Retail, and Non-Residential Building Operators.  For the purposes of this analysis, 
some organizations such as day care centers were classified as businesses even though they 
are categorized as “Education and Social Services” by the Standard Industrial Code (SIC). They 
were retained because many of these organizations are for-profit businesses operating within the 
neighborhood.  

The most prevalent business type in the neighborhood are identified by the SIC system as “Busi-
ness Services Not Elsewhere Classified.” These are businesses that provide support services for 
other businesses, but do not fit neatly within a particular category of supportive business. This may 
indicate that a cohort of creative/innovative entrepreneurs exists within Perry Choice Neighbor-
hood that have identified opportunities to fill unique niches within the regional economy. Further 
examination of these businesses should be conducted.

The following tables demonstrate the types of business that are most found in the PCN.  Ten lines 
of business (Tables 3.1-3.10) were found to have the most number of businesses.  

In total, the 10 most prevalent business types account for 30.3% of all businesses in the neighbor-
hood. Figure 3 below identifies the most prevalent types and their respective prevalence among 
other neighborhood businesses.

Figure 3: Most prevalent business types by percentage, PCN
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Connections to the Regional Economy
The businesses in Perry Choice Neighborhood play a significant role in important growth areas 
in the regional economy of Western New York. According to Buffalo Niagara Enterprise (BNE), a 
nonprofit regional marketing and research organization, there are seven priority industry clusters 
that exist within the Buffalo-Niagara region. These include advanced business services, advanced 
manufacturing, cleantech, life sciences, logistics, and hospitality/tourism (BNE 2012). According to 
a University at Buffalo Regional Institute report (UBRI 2010), these target industry clusters account 
for about 50% of the region’s total employment.

27.6% of all businesses in the Perry Choice Neighborhood fall under the Buffalo-Niagara region’s 
target industry clusters. Furthermore, all seven of the region’s target industry clusters are repre-
sented within the neighborhood. The most predominant of these clusters is the Advanced Busi-
ness Services cluster, which accounts for 15.3% of all businesses within the neighborhood. The 
Advanced Business Services cluster includes a wide range of businesses that cater to the needs 
of other businesses, many of which include back office work. Businesses in the PCN that fall into 
this category include real estate services, business consultants and planners, employment agen-
cies, legal services, communications specialists, commercial printing services, and design firms. 
Without a doubt, these businesses present opportunities for growth and expansion of employment 
opportunities within the neighborhood as they tie directly into one of the region’s growing clus-
ters.  Training programs and incentives that target business growth in this sector could lead to the 
establishment of regionally valuable tacit knowledge and expertise among both employers and 
the workforce in PCN with regards to advanced business services. This expertise could potentially 
benefit the competitiveness of both residents and businesses of the PCN, but also contribute to the 
overall competitiveness of the region as a whole.

Figures 4 and 5: Graphs representing the percentage of businesses represented in the region’s 
key industry clusters. 
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Conclusion
The Perry Choice Neighborhood benefits from having plethora of small businesses, indicating the 
potential for a culture of entrepreneurism within Perry Choice along with room for growth and 
expansion. At the same time, the neighborhood houses several major regional employers that 
provide a steady source of jobs inside the neighborhood.

While only 27.6% of businesses (and 25.9% of jobs) within the neighborhood fit neatly within the 
region’s key economic clusters, all seven of the clusters are represented within the neighborhood 
and 16% of all businesses in the PCN fit under the Advanced Businesses Services cluster. These busi-
nesses could be the target of new workforce training and incentive programs in order to expand 
job opportunities, connect residents to those jobs, and ultimately help the cluster to grow within 
the neighborhood and establish a tacit knowledge in the field. Expanding the role of the PCN 
within the region’s major business clusters will help to strengthen both the neighborhood economy 
as well as the region as a whole.  

The central task is to develop a strategy for leveraging these business assets so that they drive 
neighborhood revitalization, strengthen the housing market and create employment and work-
force training opportunities.  For example, there are over 5,000 people who work in the Perry 
Choice Neighborhood but live elsewhere in the City and Region.  These workers represent an im-
portant secondary housing market, and there should be a strategy to identify the amenities and 
neighborhood attributes that would entice them to live in the neighborhood.   Likewise, given the 
large number of businesses in the neighborhood, the feasibility of development additional busi-
ness service and support activities for them should be explored
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Appendix I. Most Prevalent Business Types

Table 3.1: “Business Services Not Elsewhere Classified”
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Table 3.2: “Grocery Stores”

Table 3.3: “Child Day Care Services”
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Table 3.4: “Apartment Building Operators”

Table 3.5: “Barber Shops” and “Beauty Shops”
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Table 3.6: “Eating Places”

Table 3.7: “Business Consulting, Nec”

Table 3.8: “Drinking Places”
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Table 3.9: “Miscellaneous Retail Stores, Nec”

Table 3.10: “Non-residential Building Operators”
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Appendix II. Table of All Businesses in PCN
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